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Overview
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A#1 share of a large
market

AFavorable demographics

ALong track record of
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A$1.6 billion in sales



Dominant Brands in Multiple Channels
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Largest Share of a $23 Billion Market
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Favorable Demographics

AOver 4 million births
annually in the U.S.

ARecord number of births
In 2007

A40% of births are to first
time moms

AGrandparents spend
$50B annually on
grandchildren




$1.6 Billion in Sales in 2009
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Long Track Record of Growth

Sales

($in millions)

Operating Income*

($in millions)

margin  8.7% 9.9% 10.6% 11.3% 12.3% 12.6% 11.7% 10.4% 9.9% 13.4%

* Excludes non-recurring charges in certain years.



