


ÅBest known brands in 
young childrenôs apparel

Å#1 share of a large 
market

ÅFavorable demographics

ÅLong track record of 
growth

Å$1.6 billion in sales

Overview



ÅWholesale

ÅRetail

ÅInternational

ÅeCommerce 

(1H 2010)

ÅMass

Dominant Brands in Multiple Channels

BRANDS CHANNELS



Specialty 

Retail 

Brands

Source: NPD Fashionworld, Childrenôs 0-7 apparel market share in the $23 billion market ïyear-end 2009, includes mass channel

Note: Carterôs market share includes Child of Mine & Just One Year 
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Favorable Demographics

ÅOver 4 million births 
annually in the U.S.

ÅRecord number of births 
in 2007

Å40% of births are to first 
time moms

ÅGrandparents spend 
$50B annually on 
grandchildren



$ in millions

Carterôs 
$1.25 billion

OshKosh 
$338 million

OshKosh 
Retail 

Carterôs
Retail

Carterôs
Wholesale

Carterôs 
Mass

$521
33%

$81
5%

$257
16%

$241
15%

$490
31%

OshKosh
Wholesale

$1.6 Billion in Sales in 2009



margin

15%
CAGR

2000-2009

* Excludes non-recurring charges in certain years.  

Sales
($ in millions)

8.7% 11.7% 10.4% 9.9% 13.4%

Long Track Record of Growth

Operating Income*
($ in millions)

20%
CAGR

2000-2009

12.6%9.9% 10.6% 11.3% 12.3%


